
What is Google Analytics?
Google Analytics is:

● A web analytics service offered by Google that tracks and reports website traffic

● The industry standard for website reporting

● Separate from your website

● Free



Getting Started with Google Analytics



Getting Started with Google Analytics
1. Sign up for a free account at https://analytics.google.com

2. Connect your website to Google Analytics

3. It takes 24 hours for reports to generate in Google Analytics, so check back after a day

https://analytics.google.com


How to Connect Your Site to Google Analytics
● How to add Google Analytics to a WordPress website: install the MonsterInsights 

“Google Analytics Dashboard Plugin for WordPress”:
https://wordpress.org/plugins/google-analytics-for-wordpress/

● How to add Google Analytics to a Squarespace website:
https://support.squarespace.com/hc/en-us/articles/205815608-Using-Google-Analytics-
with-Squarespace

● How to add Google Analytics to a Shopify website:
https://help.shopify.com/en/manual/reports-and-analytics/google-analytics/google-
analytics-setup

https://wordpress.org/plugins/google-analytics-for-wordpress/
https://support.squarespace.com/hc/en-us/articles/205815608-Using-Google-Analytics-with-Squarespace
https://help.shopify.com/en/manual/reports-and-analytics/google-analytics/google-analytics-setup


Getting Started with Google Analytics
● You can run BOTH Universal Analytics and GA4 on your site

● Already have Universal Analytics (aka an older account) and want to add GA4? 
○ https://support.google.com/analytics/answer/9744165?hl=en

● Have a new Google Analytics account (GA4), but you want to set up Universal Analytics as 
well? 

○ https://support.google.com/analytics/answer/10269537

https://support.google.com/analytics/answer/9744165?hl=en
https://support.google.com/analytics/answer/10269537


“Collections” (A Set of Reports) That Come Pre-
Loaded Into Google Analytics 4



Acquisition Where people came from (“acquisition channels”):
1. Direct
2. Organic Search
3. Referral
4. Organic Social
5. Paid Search
6. Email

Distinction between an individual visitor’s first visit to the site (“user acquisition”) and all visitors’ visits 
to the site (“traffic acquisition”)

Engagement ● Whether website visitors are “engaged” 
● Which pages were viewed
● how much time visitors spent on the site and individual pages 
● whether people scrolled to the bottom of a page

Retention ● New vs returning visitors

Users ● Demographics (location, language, age, gender, interests)
● Tech (mobile vs desktop/laptop device, web browser used)



Looking Inside Google Analytics 4





Reports (where we’re going to spend our time)

Setup and settings



“Collections” of reports

Library: build your own collections of reports!

}



Set the timeline for any report

Inside any report, go to the top right of the 
screen and set the timeline. You can also 
choose to compare timelines to see how 
your performance has changed over time.



Acquisition: User acquisition

User acquisition includes 
information about how new 
users came to your website, 
for the first time



Acquisition: Traffic acquisition

Traffic acquisition includes 
information about how all 
users came to your website in 
all sessions (aka visits) 



Acquisition: Default channel groups

Inside both user acquisition 
and traffic acquisition reports, 
you’ll see default acquisition 
channel groups

● Direct
● Organic Search
● Referral

● Organic Social
● Paid Search
● Email



Acquisition: Change to source/medium

Change from the default 
channel group to 
source/medium to get more 
detailed information

See more than 10 results by 
changing to 25, 50, etc



Engagement: Events

Events that are tracked 
automatically: ● page_view

● session_start
● user_engagement

● first_visit
● scroll
● click



Engagement: Events
page_view: a web page was viewed

session_start: a website visit began

user_engagement: the webpage is in 
focus for at least one second

first_visit: a website is visited for the 
first time

scroll: when a user reaches the 
bottom of a webpage (i.e., when a 
90% of the page is visible)

click: a user clicks a link that leads 
away from the current domain



Shows new vs returning users

Retention



Retention: add a comparison

Compare the retention (how 
frequently and for how long 
users engage with your 
website) for different cohorts 
of website visitors



Demographics details
Demographic details available:

● Country
● Region
● Town/City
● Language
● Age
● Gender
● Interests



Tech details
Tech details available:

● Browser
● Device category
● Device model
● Screen resolution
● OS version
● And more



Library: build your own collections of reports
Find reports you love? 
Build your own 
“collection” of reports so 
you can get to them fast




